Our Philosophy
The Creation of New Value

Brand Proposition

Giving Shape to ldeas

Contents

Overview of the Konica Minolta Group -« 2

Environmental Management at Konica Minolta

ECON S On 0 s ———————————————————— 4
Basic Approach to the Environment «:-eeseeeeeneerecenee 5
Management System « -+« swsesesesssseussiisiniiininieiennns 6
Medium-Term Environmental Plan ««:-«cooeeseeeeeneereeenee 8
2013 Targets and ReSUlts -+« wwseserersmsesesssniennienns 13

Fiscal 2014 Targets

Green Products (product initiatives) -« 17
Specific initiatives in each business ----
Certified Green ProdUGES -+« eereeeeeereerrveereessveennees
Provision of product environmental information------32

Management of chemical substances in products ---34

Green Factories

(procurement and production initiatives) - 36
Green Factory Level 2 Achievement Units -.-.-c.-... 38
Energy savings and fighting global warming

iIN ProdUCTION -«+ oseeeseeeeneeeieeiei 40

Reduction of external emissions from production---41
Reduction of chemical substances risks

iN ProduCtion «+-seeeeeesmeeeiieiiii 43
Addressing biodiversity in production «-«.--eeeeeeeeee 47
Reduction of environmental impact through

cooperation With SUPPIIErs -« eoveeeeesieeiieniinieiins 49

Green Marketing (distribution, sales service,
recovery, and recycling initiatives) ---

Disifsuiien ifiEiiVESoccesscasosscasssansososeassaassooeassoansos 51
Reduction of use of packaging materials -«---«--------- 53
Sales and service initiatives - - seeeeeerrmminniiiiiiiinnnn. 54
Efforts with customers to reduce environmental
impact .................................................................. 56
Product reCyCling -« -+ eeeeeeeeeseniniiiiiiiiiiiiicin 57
Carbon offsetting -+ weeeeeeeerenininiiiiiie 59

Environmental Communication
Communication with Society ...................................

Protecting the Natural Environment:-«««.--ccccooveeeenneee 63
Environmental Datg:-:--occeeeeeemeniminni 65
External ASSUranGCe -« :-oeeereeerermeeemieiiiiniiiiniii, 94

Editorial Policy

Konica Minolta reports on its major environmental efforts in
Konica Minolta CSR Report 2014, and posts information in
more detail on the website. The Konica Minolta Environmental
Report 2014 is available in PDF format, with content focusing
on the Group’s basic concepts and on activities in fiscal 2013.

Report Boundary

This report covers Konica Minolta, Inc., and its consolidated

subsidiaries. When data is given on a specific subset of

companies, the boundary is separately indicated.

* In this report, “Konica Minolta” refers to the Konica Minolta Group.
“Konica Minolta, Inc.” refers to Konica Minolta, Inc., alone.

Reporting Period

In principle, the report covers activities from April 1, 2013 to
March 31, 2014. Some sections may include information on
earlier initiatives or more recent activities.

In this report, “fiscal 2013 refers to the fiscal year starting April
1, 2013 and ending March 31, 2014.

Publication Date
November 2014 (next report: scheduled for November 2015;
previous report: November 2013)

Relevant Guidelines

In making this report, Konica Minolta referenced the Global
Reporting Initiative (GRI) Sustainability Reporting Guidelines
Version 3.0 and the Environmental Reporting Guidelines 2012
issued by the Ministry of the Environment (Japan).

Disclaimer

In addition to facts about past or present circumstances, this report
contains descriptions of the Group’s current plans and projections for
the future. These descriptions are based on information that is currently
available and have been deemed reasonable based on the Group’s
current status. The Group’s actual performance could differ from its
predictions due to future changes in the business environment.
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Business Domains

Konica Minolta leverages its advantages in the field of Business Technologies—its flagship business—as well
as its Industrial and Healthcare businesses, to create new value that helps solve social issues.

Business Segment Principal Products Applications

Office Services
® MFPs (Multi-functional peripherals)

® Laser printers f

® Filing devices

® Facsimile machines ® Offices
® Software and peripheral devices

@ Cloud services L

Business ) o
Technologies Commercial and Industrial Printing
Business ® Digital color printing systems
@ Digital monochrome printing
systems ® Printing companies

@ Digital color-proofing systems
® CTP (Computer to Plate)

® Prepress production systems
® Inkjet printheads

® Inkjet textile printers

® Inkjet print units

® Inkjet inks

® Corporate printing
departments

® Digital printing

® Textile dyeing

® Printed electronics

Functional Materials

® TAC film for LCD polarizers

® VA-TAC film for increasing
viewing angle

® High-precision photo plates

® Barrier film

® Functional film for windows

© Organic light emitting diode ® Electronics industries

® Auto industries
® Research institutes

©® Hospitals/
Nursing homes

Industrial Optical Systems for Industrial Use
Business ® Lens units

® Pickup lenses for optical disks

® Spectrophotometers, colorimeters
@ llluminance meters, chroma meters
® Spectroradiometers

® Spectrometers

® Pulse oximeters

® Solar cell measurement and calibration equipment

® Digital X-ray diagnostic imaging systems (CR, DR)
® Digital mammography

® Diagnostic ultrasound systems
Healthcare ® Medical imaging filing systems

Business ® All-in-one medical imaging information
workstations

® Medical management ICT services
® Diagnosis medicine

® Hospitals
@ Clinics
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Corporate Data

Consolidated Net Sales Consolidated Operating Income/
Company Name  Konica Minolta, Inc. Operating Income Ratio
Head office 2-7-2 Marunouchi, [ Operating Income  —@~ Operating Income Ratio
Chiyoda-ku, Tokyo, Japan ~ ®llion yer) (Bilion yer) ()
. . ’ ' 1,200 60 581 15
President and CEO Shoei Yamana e
Established December 22, 1936 9437
o . - flb 44.0
Paid-in capital 37,519 million yen 800 8045 7779 7678 8130 0 o400 403 406 10
(as of March 31, 2014) B B D B B D e
Fiscal year-end March 31
Number of employees 400l 20 .i.j}_.ﬂ.s/o‘ 62
Non-consolidated: approximately 6,300
(as of March 31, 2014)
Consolidated: approximately 40,400 0 0 0
(as of March 31, 2014) 2009 2010 2011 2012 2013 (FY) 2009 2010 2011 2012 2013 (FY)

Global Reach

Konica Minolta has subsidiaries in 45 countries as of March 31, 2014.

Europe United States

Number of
employees

21%

Number of
employees

19%

7,663

and other regions

Number of Number of

employees < »‘j‘ ) 5}; Sales employees
30% . g 23% 30%
12,177 : 12,233





